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Today’s Presenters

We both enjoy
the Muppets

We both fully
commit to the bit



Foundation
Building a shared understanding of campaign basics

Blueprint
Aligning campaign phases with GiveCampus capabilities

Rewiring
Updating existing efforts to campaign priorities

Skillbuilding
What else you need moving forward  



Foundation

Capital Campaign

Comprehensive Campaign

Other Campaigns



“Campaign”
Any, broad-scale, 

multi-year effort to 
raise and count funds 

for specific priorities at 
your institution.

Image Source: TWB Fundraising



Things Look Different

New Branding

Long Time Horizon

Big Goals

New Opportunities

Wider Audience

Big Ideas

What else?



Campaign Phases

Planning Quiet Kickoff Public Wrap Up
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Blueprint

How can your use of 
GiveCampus align with the 
various campaign stages?



Planning Phase

Questions you’re asking:
● What are we raising money for?
● What sort of campaign is this?
● How will we report on progress?
● What is our theme/aesthetic?
● Who are our anchor donors?
● What will our overall goals be?
● Do we have the staffing to succeed?
● Do we have the technology to support us?
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Planning Phase + GiveCampus��

School Dashboard Online Giving

Goal Setting, Benchmarking Giving Experiences

GiveCampus Team

Consultation, Tech Capacity 



Quiet Phase

Internal Actions:
● Stakeholder alignment
● Portfolio & staffing adjustments
● Prospect research
● Building collateral

External Actions:
● Principal donor outreach 
● Volunteer recruitment
● Quiet progress tracking
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Quiet Phase + GiveCampus��

Gift Officer Online Giving

Fieldwork, Opportunity Mgmt. DAFpay, Pledges,
Wealth Alerts

● White-Glove Events
● Campaign Volunteers
● Predictive Modeling
● AI Research Agent
● Early Stewardship

Other Options



“We don't always have to be yelling, 
we're in a campaign, we're in a 
campaign! It can be more subtle and 
still tie in the campaign messaging. 

Before we did our public launch, we 
changed our main GiveCampus form to 
have the big sky background. So we're 
not actively telling people, hey, we're in 
a public phase of the campaign now, 
but we're alluding to it with the imagery 
that we're using.”

Rebekah Cheney
Director of Annual Giving
Western Carolina University



Kickoff/Public Phase

Even “more” of everything before:

● Donors
● Events
● Volunteers
● Emails
● Mail pieces
● Sleepless nights?
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Kickoff/Public Phase + GiveCampus ��







Wrap Up & Stewardship Phase

It’s Never Really Over:

● Stewardship (Big Gifts)
● Stewardship (Small Gifts)
● Wrap-up Events
● Honoring Volunteers
● Final Reporting
● Renewal & Retention
● ….did someone say “the next campaign?”

��





Rewiring

Partner Brainstorm
Pair up with someone from another institution

Imagine you’re starting a comprehensive 
or capital campaign this year. 

What are all the places you’d 
make changes in your current 

use of GiveCampus?



Skillbuilding

185 years
of combined
fundraising
experience

GC Partner Success



Skillbuilding

Drop-in
Office Hours

New GCU 
Knowledgebase

Instant Support 
Chat Bot*

support@givecampus.com

*We’re still here
when you need us



Skillbuilding

Today’s Skill:
“Staging” aka Making the Case

Problem Statement:
You came to an amazing conference 
😉 and left excited to try new things. 
How do you convince key decision 
makers or colleagues to consider 
change?



Skillbuilding

What we’ve seen work:
● Bring examples; Show, don’t tell
● Speak their language

○ VP/DoD - “This is how we meet donors where they are and bring energy 
into the early phases of the campaign.”

○ CFO - “This solution reduces manual processes and helps us do more 
even with vacant positions.”

○ Comms/Operations - “This helps us streamline communications and 
unlock new audiences without overloading our team.”

● Be opportunistic and, if in a larger org, build alliances
● Let us help you - stats, framing, objection handling



Thank you!

GCPC'25


