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August 6-7, 2025

GCPC'25

Casey
Product

casey@givecampus.com

Donald
Business Operations

donald.bauer@givecampus.com



Scale 
Everyday 
Giving



Agenda

● Why Web

● Sentiment

● Data & Dollars

● Placement & Access

● Actionable Recommendations

● How to Make the Case
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Fixing the Front Door

Why Are We Focused on Website?



What we hear:

“It’s good enough.”“We get a form free 
with our CRM.”

“...I forgot about 
that.”

“No one really goes 
there.”

“I don’t know who 
owns that.”

“Hmm. I hadn’t really 
thought about that.”
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● We are here to help you 
raise more money. 

● The website giving 
experience is a critical 
and chronically ignored 
space.



~25-30%
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Percentage of online gifts reported coming 
directly from visits to a school’s website.



FY25: Unique Link Analysis
Independent School

Unique Link Donors

Website Link 468

May Alumni Newsletter 211

Personal Outreach: Class Emails 151

Personal Outreach: Class Email Follow Up 112

Fall Appeal 99
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“I’m just 
browsing. 
I googled 
how to give.”

“I received a 
solicitation… 
I’ll do that 
later online.”

.edu
.org



GCPC'25

This space 
matters.
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Fixing the Front Door

Sentiment



Your Website: 
The Front Door to Your Institution
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- Front Door Analogy
- Nerve wracking vs. Confidence Building
- Transactional vs. Personalized



GCPC'25

- Front Door Analogy
- Nerve wracking vs. Confidence Building
- Transactional vs. Personalized

Welcome Uncomfortable
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- Front Door Analogy
- Nerve wracking vs. Confidence Building
- Transactional vs. Personalized

Safe Uneasy
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- Front Door Analogy
- Nerve wracking vs. Confidence Building
- Transactional vs. Personalized

Appreciated Money Dispenser
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- Front Door Analogy
- Nerve wracking vs. Confidence Building
- Transactional vs. Personalized

Greeted me at 
the Door. 

Took My Coat.
Offered me a 

Drink.

Took my credit 
card and ran.
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- Front Door Analogy
- Nerve wracking vs. Confidence Building
- Transactional vs. Personalized

Personal Transactional
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Growth in Leadership Gifts on GiveCampus
Schools using GiveCampus since 2020
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- Front Door Analogy
- Nerve wracking vs. Confidence Building
- Transactional vs. Personalized

How are we 
making 

donors feel?

Do your major 
donors feel 

welcome, safe, 
appreciated at 

your front door?



Neutral
Option 1:
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��



Frustration
Option 2:
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Delight
Option 3:
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HOLD FOR CARNEGIE 
MELLON STORY + 
SCREENSHOT
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- Front Door Analogy
- Nerve wracking vs. Confidence Building
- Transactional vs. Personalized
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Join me! 

Design Thinking Workshop

The Future of Online 
Giving Experiences
Thursday, 3:25 p.m., Bookstore
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Fixing the Front Door

Data & Dollars
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● - 0.6 pp per field
● -1.2 pp per text field
● -1.2 pp per required field
● -2.4 pp per required text field 
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+16.8pp
increase in conversion
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+84 donors
per 500 page visits

+$21,671
assuming avg gift of $25816
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small fields, 
off to one 
side

large fields, 
accessible 
across 
thumb zone

small button 
outside thumb 
zone

large buttons, 
accessible 
across thumb 
zone
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percentage point increase in conversion

with digital wallets on the first page of the form

+2.93



Every decision matters increasing donors.

3x Faster Checkout
with Stripe Link

Post-Payment Forms
Accommodating 
fewer form fields + 
higher conversion.

5% Increase
Mobile first design
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Every decision matters increasing dollars.



Every decision matters increasing dollars.

$1.1M
From incomplete gift 
nudges

+$1.8M
Value of recurring 
gifts driven through 
recurring nudge

$2,200
Average DAFpay gift



Personalization?
What if we use
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HOLD FOR CARNEGIE 
MELLON STORY + 
SCREENSHOT



Impact of Using Personalization

40%
of donors upgrade their gift with using 

personalization with Smart Suggested Ask Amounts

18%
More likely to increase 
their gift

2x
Increase in conversion

50%
Time reduction to 
complete a gift
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Fixing the Front Door

Placement & Access



School A Large University School B Large University

Home Page

Give Now

Giving Form

20,000 solicitable base

Home Page

Ways to Give Giving Landing Page

Give Now

Giving Form

30,000 Solicitable Base

Despite having a larger solicitable base, 
School B’s website brought in less than half the # of donations. 

200 Donors from Web

88 Donors from Website
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1 Click from Homepage
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Fixing the Front Door

6 Recommendations



● How Many Clicks from 
Homepage?

● How many fields? 
● How long does it take 

to donate
● How did it make you 

feel? 

Analyze Current Experience

● Only maintain fields do 
you need to reconcile 
the gift

● Shift nice to have fields 
to a post-payment form

Reduce Fields

● Provide a ‘Give Now’ 
button directly on home 
page

● Ideally, above the scroll

Reduce Clicks to Give
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● Onboard DAFpay
● Digital Wallets 365 Days 

a Year
● Digital wallets on the 

pre-payment page 
(don’t bury them)

● Tune into the Plenary 
after lunch for an 
exciting 
announcement.

Increase Payment Offerings

● Targeted forms by: 
○ Affiliation
○ Donor Status
○ Designation

Personalized & Targeted

● Better Sentiment
● Better Conversion
● Better Payment 

Processing
● Better Support
● Add Unique Tracking 

Link on Website!

Use GiveCampus!

GCPC'25
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Fixing the Front Door

How to Make the Case
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● Share with your team! 

1-Pager Take Away!

● Let our team help you make 
the case to leadership and 
colleague

● GC template to forward to 
your web master

Don’t Go It Alone!

● Have your team get more 
familiar with the current 
experience you’re offering 
to donors. 

Analyze Current Experience
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Fixing the Front Door

Questions!


